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TargetMail’:
Less Waste,
Better ROI
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What is TargetMail®?

Target your most relevant consumer segments with samples, coupons and

advertising through our multi-brand co-op.

B Your targeting criteria determines which households receive a
sample or coupon

B You can vary the offer and message by target group to maximize
response rates

B Each household receives a unique customized package

B 3 cycles per year - Spring, Fall and Winter - to meet your key
promotional timing

B 3 Reaches over 10 million households annually

Key Benefits

v’ Precision targeting = No wasted $
v’ Relevant offers & messages = Higher response
v" Impact of a solo at co-op prices = Better ROI

v" Delivers cost-effective sampling
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TargetSource® Database:

= 35 Million Households
m 9 Million Email Addresses

m 1,000 Data Points
m Segmented by brand, volume,
retailers, health conditions, etc

The TargetMail® Process:

Your ICOM Representative will consult with your team at every stage to maximize your

program impact.

4. Research & Results
TargetMail’ delivers better

redemption, trial and =

conversion rates

than mass programs. liig,
Easy-to-execute Ry,
research builds g

learning for your
next program

Program Timing:

1. Segmentation
Identify key target groups
required to achieve your
objective:

B Key prospects
B Competitive users

M Loyal customers 2. TargetSource® Database

Using our industry leading consumer
information, we select households that
meet your specific targeting area:

M Brand/category/volume of use
M Health Conditions

M Lifestyle demographics

M Hard-to-find attitudinal data

3. TargetMail®

ICOM’s proprietary selective \ >
insertion delivers the precision of N

a solo mailing
with the savings
of a co-op while
allowing you to
tailor your offer
and message to
each target segment
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Permission statement —
provides notice to consumers

as to how ICOM will use and

share the information they

voluntarily provide

B There are three TargetMail programs per year:

- Winter
- Spring
- Fall

B Up to 10 million surveys distributed nationally to US households over three programs
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Call or email us today.

ICOM, a division of Epsilon Targeting
41 Metropolitan Road
Toronto, ON
Canada M1R 2T5
1.800.603.4555 | 416.297.7887
icom@epsilontargeting.com

About Us

Epsilon is the industry’s leading marketing services firm. We combine a multi-channel and data-driven approach with
strategic and analytical services to maximize your marketing success. Couple that with award winning creative agency
services and a proprietary collection of consumer and business data for the most integrated marketing solutions available
today. For more information, visit epsilon.com.

Epsilon Targeting aligns the collective resources of ICOM, leader in targeted marketing and manager of North America’s
largest survey response database, with Epsilon Data Services, manager of the largest and most deliverable composite
database and Abacus, the world’s original and largest cooperative database, to create the industry’s leader in data
solutions — connecting you with your best opportunities. We provide a holistic approach to data marketing — providing
the depth and breadth of data and insight to make it actionable — creating programs that engage consumers and build
loyalty. For more information, visit epsilontargeting.com.




