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Whether it’s because they have a new symptom or are due for 
a checkup, when people search for healthcare information, they 
often do additional research and leverage sources like social 
media sites, search engines and AI chatbots.  

Let’s take a look at what Epsilon’s consumer research discovered 
about how people search for healthcare information.  
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Why do people look to influencers and content 
creators for healthcare information?
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What makes people trust the health-related 
information they’re getting online? 
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Who relies on AI tools to search 
for healthcare information?
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Source: Epsilon online survey of n=2,019 U.S. consumers aged 18 to 77; 
weighted by gender and age based on census data. April 1 to April 10, 2025.
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