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KEY FINDING #1

Nearly everyone (83 %) notices the
visual design elements of an ad-at
least sometimes.
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of respondents “often” notice these design

or "always” notice the elements "sometimes.”
visual elements of the

ads they see online.
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Consumers say they notice images and colors the most, but only
11% notice personalized design elements like their name.

What consumers say they notice most when it @

comes to the visual elements of an ad:
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Product display
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66% of respondents said they
notice personalized design
elements (like their name).
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41% | .
° That number might seem low—but it shows that good, truly
personalized ads are actually quite seamless. People might not
Colors - : : : :
necessarily notice how personalized an ad is to them, they just
o notice it resonates (i.e., something that just fits with their
Brand logo 66 A’ lifestyle, location, interests, likes and dislikes)—an ad doesn’t
44% have to scream your name to feel relevant.
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KEY FINDING #3

The visual appeal of an ad is important, impacting consumers’
decisions to learn more about and purchase products.

46% 32*

o)

say the visual appeal say an ad’s visual

of an ad “sometimes” appeal “always” or
influences their “often” influences their
decision to learn more decision to learn more,
about a product. compared to only 22%

responding “never.”
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Consumers are more likely to click
stylized ads compared to an ad that
only features the product.
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said they are significantly said they are significantly
more likely to notice a more likely to click a
stylized ad vs. an ad that stylized ad vs. an ad that
only visualizes the only visualizes the
product. product.
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KEY FINDING #5

Personalized ads do impact people’s interest levels in

products or services in a positive way.

43%

of respondents say
personalized visuals
make them more likely to
learn about a product.
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say personalized ad
visuals make them like
the brand more.
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